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A creative strategy workflow tool purpose built for
performance creative teams.



Brand tracking at agency speed.
Instant clarity on your client's brand,
category, and competitors — all in a real-time
dashboard that your whole team can use (and
actually will). 
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Brand x Performance: Creative as Currency



Hi, I’m Samir Balwani,
founder of QRY.
As a media buying agency, we sit in a
unique position. We’re not a creative
shop, but creative is critical to our
performance. That gives us a view that’s
data-driven and performance focused,
yet brand-aware.
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Creative is integral in brand and performance

Creative is central to media. The right creative and messaging builds
awareness and drives action, powering brand and performance growth.
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How we look at creative
Creative needs to engage with
consumers at every stage of the
funnel. 

Creative should be: 
Contextual to the consumer
Consistent across the funnel.
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High-value brand creative impacts both brand and commercial KPIs. It should
create a familiarity and perception that improves your performance ads.

Brand engagement 
Social listening lift
Organic search lift 
Post purchase survey
responses 
Tracksuit brand tracking.

Click through rate 
Conversion rate
Average order value 
ROAS revenue.

COMMERCIAL KPIS
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BRAND KPIS



Why does this matter?
CPMs in major media channels continues to rise,
increasing overall Customer Acquisition Costs
(CAC). 

Brands are forced to: 

Diversify media channels and look for
newer, more cost effective channels
Invest in brand awareness to improve the
efficacy of their media, offsetting the rising
CPMs.
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Brand awareness drives paid performance

Brand awareness effects
performance marketing
spend by improving CTR
and Conversion Rate,
allowing performance
spend to become more
efficient and scalable. 
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Brand positioning and 
awareness is a
competitive moat.
Positioning statements and themes
allow brands to build a moat around
their business, improving their
performance marketing and
differentiating from their competitors.
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Brand positioning in upper funnel

In upper funnel
messaging, highlighting
key messaging themes
allows the brand to
breakthrough as
consumers follow the
buying journey.
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Brand connection in performance ads

In performance creative,
we can reinforce brand
messaging while
highlighting key product
features and benefits.
Since the consumer has
already seen the brand
messaging, the
performance creative
becomes more impactful.
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The brand statements

It isn’t enough to build
brand creative and drive
brand awareness – it
needs a purpose. 

Brand creative needs to
build awareness and
improve on key
statements.
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The brand deck
Imagery can be the most
difficult to keep on brand
because of its subjectiveness. 
Using a tool like this can
ensure that images “fit” the
overall aesthetic. 

YOUR
IMAGE 
HERE
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The creative reviews
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Review your marketing
collateral regularly to identify
which assets are cohesive and
which are straying. 

Consider doing this with
competitive creative to
identify opportunities for
differentiation and
breakthrough.



The brand + performance strategy

Delivering regular growth by integrating brand & performance marketing is not a
growth hack – it is not instant. 

Instead, it takes time, process, and consistency to ensure you’re making impact. 

TIME PROCESS CONSISTENCY
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Darkroom
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Roundtable
Discussion ✨



Q&A

Roundtable discussion

In our saturated, AI-
generated, fragmented

media-channel era, what
actually makes a piece of

creative stand out?



Q&A

Roundtable discussion

Many marketers are stuck
in the brand versus

performance mindset
when it comes to creative.

What’s the line between
being “on brand” and
being experimental? 



Q&A

Roundtable discussion

Tracksuit gives brands
real-time signals on how

they're perceived by
consumers. How should

that shape creative
strategy?



Q&A

Roundtable discussion

What are tell-tale signs to
know if your “brand”
creative is actually

working?



Q&A

Roundtable discussion

Tools like MagicBrief
surface patterns across

high-performing creative.

How should marketers use
data like this to inform or

validate creative
direction?



Q&A

Roundtable discussion

So, “taste matters” when it
comes to performance.

 But what does this actually
look like in a high-volume

creative workflow? How do
you hold the bar when

speed is a priority?



Got a Q?
You’re up!

👋



Request a demo Book a demo

✨

Start growing
your brand today

🚀
Scale your ads with
creative analytics


